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9.A. 2018 Tobacco Compliance Results
North Suburban Tobacco Compliance Report
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Subject: 2018 Tobacco Compliance Results

Documentation: North Suburban Tobacco Compliance Report

Action / Motion for Consideration:

Report at Meeting / Discuss

Receive Report & Thank North Suburban Tobacco Compliance for
their Continuing Efforts to Reduce Underage Tobacco Use



Patti Walstad

From: Katie Engman <katie@ansrmn.org>

Sent: Friday, February 1, 2019 2:04 PM

To: Steve Ruzek; Bob Kermes; Ed Prudhon

Cc: Pat Christopherson; Patti Walstad

Subject: 2018 Tobacco Compliance Results

Attachments: T21 FACT SHEET 2.1.pdf; FLAVORS with menthol 12.21.18.pdf; Ecigs2.0 fact sheet.pdf;

2018 Final Results.pdf

Dear Chair Kermes and Board

Attached are the results of your 2018 tobacco compliance checks. Thank you for your dedication to preventing youth access to tobacco
over the years. | am also including a brief update on tobacco industry news and tobacco prevention policy work.

Results: In 2018, our compliance rate was 92.5%, compared to 96% in 2017 and 95.5% in 2016. | would like to recognize Arden Hills,

Falcon Height, North St. Paul, Saint Anthony Village, Vadnais Heights, and White Bear Township for achieving 100% compliance in

both checks in 2018!

Student Volunteers: We recruited and trained 12 new students to participate in the program, bringing our total to 18 students. A few of
these students are able to conduct Tobacco 21 checks. As usual, all students receive gift cards or services hours, depending on their

preference.

Trainings: We notified all vendors about our free online vendor training, Stop Sales to Minors (stopsalestominors.org). The online
format allows vendors to access training at their convenience. If you would like to know if any of your vendors have taken this training,
please let me know. In addition to the online training, we conducted one in-person vendor training in the fall of 2018.

Other Updates: For the first time in 17 years, Minnesota experienced an increase in youth tobacco use. This increase--which the CDC
and FDA have labeled an epidemic—is due largely to e-cigarette use, most notably JUUL. JUUL, which is wildly popular among teens,
recently received a $12.8 billion investment from Altria (makers of Marlboros). JUUL joining forces with Big Tobacco is bad news for our

kids.

As you know, compliance checks are an important piece of the puzzle in preventing young people from using tobacco, including e-
cigarettes. Strong local ordinances are another piece of the puzzle. Ordinances, work to reduce the availability and appeal of tobacco
products and many Minnesota communities have taken recent action to this end.

« Raising the Tobacco Sales Age to 21: In 2018, 21 communities in MN raised the tobacco sales age from 18 to
21 years old, including Shoreview, Falcon Heights, Roseville, and Lauderdale. Tobacco companies heavily target
teens, and nearly all adult smokers start before age 21. Increasing the tobacco sales age reduces teens' ability to
buy tobacco products themselves or to access tobacco from friends who are 18.

« Restricting Flavored Tobacco Products: The tobacco industry uses flavored tobacco, including menthol, to make
tobacco more appealing to young people. Duluth, Falcon Heights, Lauderdale, Mendota Heights, Minneapolis, Saint
Paul and Shoreview, all restrict the sale flavored tobacco to some extent.

For more information about these important tobacco prevention policies, please refer to the attached fact sheets. You can also contact
me for more information.

Thank you again for your commitment to youth tobacco prevention!

-Katie
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North Suburban Ramsey County Compliance
Average

W4

S W > NN
» » &
U A

| . <
| %cm m ._."a V_
ﬁ |t oomm ==y
% M _
B | B i
an [ T ,
% <

5
&

I L >

100

000000 [
987654%mw0 |

3sueldwo?) Juadiad 2oueydwod Juadiagd

~ North Suburban Ramsey County Average

@ Arden Hills



Falcon_ _Heights

100 Y /_\ =t . A ,_‘— e *,
[Ty QI8 nv e _______.KI V_v g
80 q < — . et e e S e R e % e e
70 - - . e — —
g
c
S 60 —— - — — — e —
o
£
S 50 | S— - PR M — i D s = —
L
c
g 40 - - - —— e
@
a.
30 e e e
Wr— e Falcon Heights i
o R North Suburban Ramsey County Average
0 J'iil X T — T T T T B ] N T e yE T T T -~ = T T et T
AR O I A P DO O D A D NS L AL
AN L S G LR o F S & SO AP PO L N
S R R i P R S B S PSP
TS . e B Year B
Lauderdale
100 - = ke e G == SR L N
90 |- — —— — =
80 - Lol
®
RN - TR | 2018 is the first year NSTCP e
g collected data for Lauderdale,
%’_ 60 so average compliance for this
£ year is represented by the green
S 50 - e - : —
point.
et
=
g 40 - o
T
a.
30 — —
eniew Lauderdale
- North Suburban Ramsey County Average
20
10 - - — - — 2
0 J\‘ T T T - T T =¥ T T T T T L T
N PP PP LTI FL PO L DO D> O 00D
9 oY B L H O O 7 & A AT DD A DD N
PP FTFTLTETLE TS




100 -

90

80

70 -

o B S S S _—

50 il S e e —— RS -SNE S —— — ey

Percent Compliance

30 e o = - = i —

20 a T - e Little Canada r i

North Suburban Ramsey County Average

100 +——

90

80

3

=

S60 +—M — R — —
E

8 50 +—— ——— S A— SEEUPIES AT e M ——
-

c

§ Al i e e e e ———
D

(=9

30 | - s SHEER S I e o= e — — N

20 i B ="~ LTS RPN S A— e — L
=== Maplewood

~ North Suburban Ramsey County Average

10 s ——EE S =

——— S RNE| DA CEER e T I T == T———p—— T T =T | R PR e |
A D O > a4 O H o A H O N 0 D3 X bH o0 A B
95 O O QY O Q' O 5 DA NN AN N

&L FFTILTEESL LSS
Year




Percent Compliance

100

90

80

70

60 -+

50

40

30

20

10

7_{& | _rﬁ—i’\?/);/

Mounds View

! V

e Mounds View
North Suburban Ramsey County Average

T T T T T T T T T T

Percent Compliance

100

S0 -

80

70

60

50

40

30

20

10 -

A . Sr i oo Ty essmNew Brighton ‘ B '
P R S PR s North Suburban Ramsey County Average

S MR R | -7 5 . T 7 T -1 1T r° -1 T 7 . . I -1 1 T ) P B S
Al ) > VP > P ARG SN - T N T BT N
9 D7 O 07 HY £ " DN YN DN

LSEELLSET LSS s




" A

70

60

50

40

Percent Compliance

30

20

e North Oaks
~~==North Suburban Ramsey County Average

10

0 T

NP
)
N

T T T T T T T T T T T T T =

D P D P o & & O DN D D3 & 5 Lo A 9%
) O @ L' O S e P A VPN VP ALY,

Year

North Saint Paul

100

90 A\

80

T *‘\fb‘ e

70

60

50

Percent Compliance

F, 5.3 R S e —————— i —_— e

~ es==North St.Paul
North Suburban Ramsey County Average

10

0 +—
A
9 D

S

3

L . T VR S P, R | 1 T T T T T T T

D O M P P A HP S L DD N AL
<) O O O' O B & B H 7 N AN
£ LSS TS $




100

90
80 -
70 — = = —— .
§ [
g 60 —mm8 — e e s R e e P e r——
£
8 50 B A—— ettt XS R B S
A
o
Ezio T+ _— — — —
a
W e e — I - N — S
e o -  emmmRoseville i ] -
B R R SR R North Suburban Ramsey County Average
0 T | R | T E = | R 1 ST=TT, T T T — 1 T
N PP PP L TP FD PO L DA DON»O 0 .A S
9 &7 O O” H H £7 O WoaY Y Y oy Y Y DY
VLT EFTLLL L LTSS
L R S T
Saint Anthony Village
100 +— — . S BN TN = R S = .
90 +— SIEEEE—— SENSN.  S— — E—— i pidesiiab - _<i—
80 - e Py 2018 is the first year NSTCP collected
data for Saint Anthony Village, so
@ e stk average compliance for this year is "
£ represented by the blue point.
g 60 — —— —_— - -
£
8 s0 4+ — - e L2 S SR P O-) - sl
L
c
g 40 — - — — —
&
30 - I = - — ] Z A S
R = «=5t. Anthony Village
0 - cw=NorthSuburban Ramsey County Average
0 T LSS | e 1 T T E | . L . T
N O P D PSS D O Ay WD WO e A Y
9° S o € O P N DT DL DD Y
FEFSETFTET L LEL P
Year




P
| |
.‘"_.s |
[ |
™ |
, _ ”
| % I
4 {
|
| |
, |
ﬁ |
| _ _
| |
_ 2
I | ]
| 'S
\ [
e
=]
C
7]

Shoreview

North Suburban Ramsey County Average

pr—

Year )

Vadnais Heights

—

Q o (=] o (=] o o [=] o
m )] 0 ~ o (T3] < 28] o]

daueldwo) Juadiad

10

o o o o o o o
s3] o

100

?dueldwo) Juadiad

North Suburban Ramsey County Average

em\/adnais I_-iéi"g_h'ts

M~ o] wn < o



White Bear Township

100

2oueldwo) Juadriag

White Bear TownsHifi
North Suburban Rams

age

2uburk ey County Avera




Nicotine is harmful to the
development of the adolescent
brain.

3 out of 4 adults favor increasing
the sale age for tobacco to 21.

INCREASING THE TOBACCO

SALE AGE TO 21

WHY RAISE THE TOBACCO SALE AGE?

The tobacco industry heavily targets young adults ages 18-21 in order to
recruit new tobacco users and guarantee profits. Approximately 95 percent
of current adult smokers started before they were 21.' In Minnesota, no one
under 18 years old is allowed to buy tobacco. Youth get tobacco from several
sources, including social sources. A 16-year-old has more contact with and
access to 18-year-olds who can buy tobacco. However, it is less likely a
16-year-old would ask a 21-year-old for tobacco. Increasing the age gap
between young people and those who can legally buy tobacco will reduce
youth access to tobacco.

A 2015 report from the Institute of Medicine (IOM) found that increasing

the legal age to purchase tobacco to 21 would decrease smoking initiation
among 15-17-year-olds by 25 percent.? A Minnesota-specific study looked
at the impact of raising the tobacco age and found that 25 percent fewer
15-year-olds would start smoking by the time they turn 18 and 15 percent
fewer 18-year-olds would start smoking by the time they turn 18. This
translates into 30,000 young people not becoming smokers over the next 15
years.® If youth don't smoke by the time they are 21, they likely never will.

WHAT IS THE IMPACT OF NICOTINE ON ADOLESCENT
BRAIN DEVELOPMENT?

Nicotine is addictive and is particularly harmful to the developing adolescent
brain. Evidence suggests that nicotine interferes with brain maturation and
can have a long-term effect on cognitive development and mental health.*
Even brief or intermittent nicotine exposure during adolescence can cause
lasting damage.®

The addictive properties of nicotine can lead adolescents to heavier daily
tobacco use and a more difficult time quitting later in life.® Nicotine exposure
can also increase the risk of addiction to other harmful substances.’ The
long-term effects of nicotine on the adolescent brain is a significant public
health concern.”®

WHO SUPPORTS RAISING THE TOBACCO SALE AGE TO
21?

A 2014 national survey shows that 75 percent of adults favor increasing
the minimum sale age for tobacco to 21. A national consensus is growing
to protect young people from a lifetime of addiction and health problems
caused by tobacco by raising the tobacco sale age. In addition, 70 percent
of current smokers and 65 percent of those age 18-24 support raising the
minimum tobacco sale age.®




. IS YOUTH TOBACCO USE STILL A PROBLEM?

The percent of students who smoke cigarettes is declining, but the 2016
Minnesota Student Survey found that 9*" and 11* graders in Minnesota are
now using e-cigarettes at twice the rate of regular cigarettes.™ Increasing
the sale age to 21 would reduce youth access to all harmful tobacco
products, including e-cigarettes, cigars and hookah.

WHAT CAN STATE AND LOCAL GOVERNMENTS DO?

California, Hawaii, New Jersey, Maine, Oregon and Massachusetts have
raised the age to 21. Edina, Saint Louis Park, Bloomington, Plymouth,
North Mankato, Falcon Heights, Shoreview, Minneapolis, Saint Peter,
Richfield, Roseville, Minnetonka, Excelsior, Lauderdale, Brooklyn Center,
Hermantown, Mendota Heights, Eden Prairie, Otter Tail, Pope and Beltrami
Counties, Waseca and Duluth have raised the age in Minnesota. Needham,
Mass., raised the legal tobacco sales age to 21 in 2005. Within five years,
tobacco use among high school students decreased by nearly half.™

California, Hawaii, New
Jersey, Maine, Oregon
and Massachusetts raised
the minimum legal sale age

for tobacco products to 21
since 2016.

More than 350 localities

in the United States
have raised the minimum
legal sale age for tobacco

Key:
B statewide law

Number of
cities within the
state that have

products to 21. passed age 21
policies
= (February 2019)
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FLAVORED

ToBACCO PRODUCTS
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Menthol makes it easier to start smoking and
harder to stop.

Like JUUL, Sourin is a poular e-cigarette
brand because of the many flavors youth can
use in them.

I

JUULs have become the top-selling
e-cigarette, largely because its pods are
available in flavors like mint, cool cucumber
and mango.

WHAT TYPES OF TOBACCO PRODUCTS ARE FLAVORED?
Flavored tobacco products include cigarettes, cigars, chewing tobacco,
blunt wraps, electronic cigarettes and shisha, the tobacco used in hookah.
These products help the tobacco industry get around the FDA's 2009 ban of
cigarettes with flavors other than menthol." Menthol is the only flavor allowed
in cigarettes.

E-cigarettes also come in a variety of youth-friendly flavors. JUUL, the most
popular e-cigarette on the market, resembles a USB flash drive. These
devices deliver a high dose of nicotine with a modern design that is easy to
conceal.?

WHAT ARE SOME COMMON FLAVORS USED IN TOBACCO
PRODUCTS?

Cigars, chewing tobacco, blunt wraps, electronic cigarettes and shisha

are sold in fruit, candy, dessert and novelty flavors. Popular flavors include
chocolate, pifia colada, apple, grape, berry, cotton candy, bubble gum,
mango, mint/wintergreen and menthol. The same flavorings used in tobacco
products are also used in candy and Kool-Aid drink mixes.?

Menthol flavored tobacco is easier to start and harder to quit.* Tobacco
companies add menthol to tobacco products to cool the throat and make
them taste better.

WHO USES FLAVORED TOBACCO PRODUCTS?

The tobacco industry uses flavored tobacco to attract the next generation

of smokers.® Young people are much more likely to use flavored tobacco
products than adults.® In fact, 80 percent of youth who use tobacco use
fruit, candy or menthol flavored tobacco.” Studies show that young people
perceive flavored tobacco products as tasting better and being safer than
unflavored products, even though they are just as dangerous and addictive.®

Cheap cigars come in bright packages and a wide variety of flavors, such as chocolate, grape,
peach, strawberry, blueberry, tropical fusion and pineapple, that appeal to youth.



MORE ABOUT MENTHOL

WHY DO CERTAIN POPULATIONS USE MENTHOL TOBACCO
AT A HIGHER RATE?

The tobacco industry has a long history of targeting the African American
community, women, LGBTQ and youth with menthol tobacco marketing.
Tobacco industry documents show targeted efforts to market menthol
products to African Americans, LGBTQ communities and youth. *'® Menthol
makes tobacco easier to start smoking and harder to quit.*

HOW DOES THIS IMPACT COMMUNITIES?

As a result of industry targeting, African Americans smoke menthol cigarettes
at higher rates and are more likely to suffer from tobacco related diseases.

In fact, 88 percent of African American adults who smoke use menthol,
compared to 25 percent of adult smokers overall.” Menthol smoking
significantly reduces quitting success among African American smokers."?

In Minnesota, 34 percent of teen smokers smoke menthol.” Nationally, 70
percent of LGBTQ youth smokers smoke menthol.™

WHAT CAN COMMUNITIES DO ABOUT FLAVORED PRODUCTS?
While the FDA banned flavored cigarettes other than menthol in 2009, the
ban does not affect other tobacco products. Because the FDA ruling does not
prevent local communities from addressing other types of flavored tobacco
products, state and local governments can adopt laws that restrict the sale

of flavored tobacco products within their jurisdiction. Limiting the sale of
products, setting a minimum price or creating a minimum pack size are some
of the ways communities can protect their youth by making flavored tobacco
products less accessible and less appealing.

In Minnesota, the cities of Minneapolis, Saint Paul, Shoreview, St. Louis

TRsbAptaait- o Park, Robbinsdale, Duluth, Falcon Heights, Mendota Heights and Lauderdale
The tobacco industry heavily targets restrict the sale of flavored tobacco products. Minneapolis, Saint Paul, Duluth,
African Americans with menthol tobacco by Falcon Heights, Lauderdale and Mendota Heights also restrict the sale of

advertising in popular magazines, as well as duct
supporting music festivals. menthol tobacco pro S.

The Association for Nonsmokers-Minnesota is dedicated

Cities that restrict . .
- flaveraditobatcs to reducing the human‘and‘ economic costs of tobacco
use in Minnesota.
(December 2018)
Cities that restrict References are available at www.ansrmn.org/fiavors

flavored tobacco,
including menthol
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This publication is made possible by funding from the Minnesota Department of
Health’s Tobacco-Free Communities Grant Program.




E-Cigs 2.0: The Next
Generation

In the decade-plus since their U.S.
introduction, electronic cigarettes, known
as e-cigarettes or vapes, drastically
evolved. E-cigarettes first resembled
conventional cigarettes, and now
have morphed into sleek gadgets,
like the JUUL pictured at left, that
have become the next big thing.
Youth love them for the big hit
of nicotine and their easily-
hidden, deceptive looks. Their
resemblance to USB flash drives
prompted some schools to ban
the drives as teachers can’t tell
the difference between the two.
Terms like “JUULing or jeweling”
and “vaping” have entered the
teen vernacular. Users have coined
dedicated hash tags on social media
and created videos of themselves doing
vape tricks or blatantly vaping at school.

Blu was formerly the
market leader in e-cigarette
sales but was redesigned
and now resembles JUUL
e-cigarettes. JUUL has the
largest market share.

hookah pens or personal vaporizers.

FACT:

Nicotine is
harmful to
developing brains.

Nicotine interferes with brain
development and can have a

long-term effect on mental health.

Even brief or intermittent nicotine
exposure during adolescence can
cause lasting damage." E-cigarette
use by youth and young adults
increases their risk of using
conventional cigarettes in the
future.?

So, what’s an e-cigarette?

E-cigarettes are battery-operated devices that contain a

mixture of liquid nicotine and other chemicals. The device
heats this mixture, called e-juice, producing a nicotine aerosol that
is inhaled. E-cigarettes are also called e-hookahs, e-pipes, vape pens,

FACT:

FACT:

E-cigarette use
has increased
among MN youth.

The youth tobacco usage rate
has increased for the first time
since 2000. This is because

of the increase in the use of
e-cigarettes. One in five youth
(19.2 percent) currently use
e-cigarettes, according to the
2017 Minnesota Youth Tobacco
Survey. That is a 49 percent
increase since 2014's survey.®

E-cigarettes are
not approved as a
cessation tool.

E-cigarettes have not been
proven to be better for quitting
than existing programs.? For
those wanting to quit, there are
FDA-approved quit aids such
as gum, patches and lozenges,
available at little or no cost
through insurance companies
or Minnesota’s statewide
QUITPLAN® Services (www.
quitplan.com).



lution of e-cigarettes

Early e-cigarettes resembled conventional cigarettes and were called “cig-a-likes.” They evolved into pen-shaped devices with small tanks that held “e-juice.” Tanks
got bigger, morphing into the “mods,” which give users more control of the device. Now, USB-shaped e-cigarettes such as JUUL and Myblu are often discreetly used
by youth and pack a huge nicotine punch.

FACT: E-cigarettes are marketed toward youth.

FACT:

IMPORTANT:
Your friends will find
you less annoying

E-cigarettes
are not
harm-free.

E-cigarettes
contribute to
indoor air pollution.
Studies have found
nicotine, heavy
metals, toxins,

and carcinogens

in e-cigarette
aerosol.?

G E—

FULL ON VAPOR

Companies such as JUUL, NJoy, blu and MarkTen target youth with heavy marketing
in magazines and social media. In Minnesota, 88.4 percent of students had seen ads
promoting e-cigarettes in the past 30 days.® E-cigarettes come in a variety of youth-

friendly flavors, such as gummy bear, fruit punch, chocolate, cherry crush and mango.*
10% Off Datty Trouicat Tinst Uttt Michight ly ! YRS p (Images cﬂrtesy oftrinkelsandtragh.org)
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